Effective

is a delicate
balancing act
between
educating
the customer
and selling
the product or service.

well-defined
marketing goals

excellent marketing
communications

targeted customer
education

a strong
customer relationship
and increased
market share

That’s your goal and ours.

results-oriented,
creative, certified
women'’s business

enterprise with
thirty years of
experience
providing real world
marketing services
to clients worldwide.

Marketing for the Real World

600 N. Bethlehem Pike
Ambler, PA 19002

215.542.2720 / phone
215.542.6860 / fax
www.lawsoninc.net

Marketing for the Real World

Certified

WBENC

Women’s Business Enterprise




We provide solutions based on the approach
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The bottom line:

Your business is unique.
You need unique solutions.

Turn-Key Retail Marketing Marketing Communications

Professional print, online and interactive
marketing materials that are in brand and on
message.

A soup-to-nuts solution that provides you with
retail marketing expertise from beginning to
end.

Marketing program design Brochures & Ads

Collateral material development Sell Sheets & Datasheets
Program implementation Web Design
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Wha Sets us % Unique information intelligence providing you Customized, flexible training options that
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- and one-on-one discussions. communicate your message.
& Product/Market Surveys Internal or External Training
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Professional or Non-Professional Training

- Mystery Shopping
Positioning & Brand Recognition Analysis e ning

Interactive Training Materials Development




